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Outdoor campaign Activity

Duration : 30 August TO 20t September

Covered States : Haryana, Punjab , Maharashtra




About FATEH RURAL

» Fateh is National Rural Marketing Agency in India. Fateh ensures your brand
reach across every rural corner in India, and globally. We develop strategies and
implement them at the Rural level, reaching the products and brands at the

doorstep of potential customers.

» Fateh is Winning Rural markets since 2002. Since last 18 years, we have been
working for Rural Market Branding for more than 70 Multi-National and National

companies including many Fortune 100 Companies.

» Fateh provides End to End Marketing Solutions From Call Centers to Outdoor
Campaigns to Radio Jingles, TV Commercials, Digital Campaighs & Workforce
Solutions, our 360-Degree Sales & Marketing offering ensures right mix components
that seamlessly integrate with each other, ensuring higher ROl on your marketing

spend.




Target Audience
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 Purpose of Activity :— To do Brand
Promotion in Village leve]
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Campaigh Summary

No. of State 3
No. of Vans 10
No. of Days 20
No. of Villages covered 413
No. of Leads Generated 11100
Total KM 25000
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ELEMENTS
VISIBILITY PRE EVENT ACTIVITY MAIN EVENT
"""""""""" - VAN CAMPAIGN IN ~ ENGAGEMENT
WALL WRAPPING | VILLAGES . GAMES |
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HARYANA Campaigh Summary

STATE HR VAN 1 HR VAN 2
(pre van) WEILR'EL),

No. of Vans 1 1

No. of Days 18 18

No. of Villages 90 90
covered

No. of Leads 1950 1500
Generated

Total KM 5300 4000

hd
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HARYANA

VISIBILITY

* Before the campaign , We did Branding to village level like Wall wrapping and Shop Branding.

** Number of Shop Branding — 40 Dealers shop

¢ Total number of wall wrap — 32
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SHOP BRANDING |

B GCGPrsS Map Camera

Shahbad, Harvana, India

XRSW+QJIVW, New Graimn Market, Shahbad, Thanesar,
Harvana 1361325, India

Lat 29.953969°

Long 76.84G6G9°

27 /08/23 12:13 PM GNMT +0O05:30
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S ' I GPS Map Camera

Thanesar, Haryana, India

Unnamed Road, New Grain Market, Thanesar, Haryana
136119, India

Lat 29.95167°

Long 76.84601°

21/08/23 01:03 PM GMT +05:30

Kurukshetra, Haryana, L IEG |

opp new ana) mandi, XRAW+FFS, KDB Rd, Kurukshetra, Haryana
136118, w=a

Lat 29.956181°

Long 76.846262°

21/08/23 02:54 PM GMT +05:30




WALL WRAPPING

72CR+VEH, Mullana, Haryana 1332083, india ‘

Mullana
Haryana
India

2023-07-06(Thu) 09:50(am)

Kurnukshemra
Harvana
Incia
2023-0706(Thu) 02:50(pm)

MO DECOIATUIM

CMGEEB+M7H, Safidon, lHaryana 126112, India
. Safidon O
Haryana
ety o) e India

ool 2023-07-03(Mon) 07:01(pm)
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PRE EVENT ACTIVITY

We have Run Fabricated Tata ace Van in Villages to invite FARMERS for next day’s main
EVENT.

Better Science.
Better Harvest.
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Pre Event Act




MAIN EVENT ACTIVITY

We have run 2 vans. 15t Van is the transportation van in which he bring FARMERS to main

Event place and 2" Van who carry the all luggage & Engagement games material like Chair
& Matt.

For Customer engagement, we played 2 games i.e. Online and Offline games.

Better Science.
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Main Event




Main Event
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Engagement Game
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PUNJAB Campaign Summary

STATE PBVAN 1 PB VAN 2
( pre event) ( Main Van)

No. of Vans 1 1

No. of Days 19 19

No. of Villages 38 38
covered

No. of Leads 1950 2200
Generated

Total KM 4000 4000

hd
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PUNJAB

VISIBILITY

* Before the campaign , We did Branding to village level like Wall wrapping and Shop Branding.

*** Number of Shop Branding — 1386 Dealers shop

¢ Total number of wall wrap — 72
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Shop Branding
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“ \ _:_zgz_ @GPS Map Camera ! ®

Jhunir, Punjab, India
Jhunir, Punjab 151506, India
Lat 29.808524°

. A ¢ Long 75.344425°
“m - = WL t |
Mansa, Punjab, India Googleﬁf&& 2 | 29/07/23 01:10 PM GMT +05:30
X9GJ+3J7, Sirsa Rd, Silver City Colony, Green Valley - | ot |
Colony, Mansa, Punjab 161506, India
Lat 29.975349°

Long 75.382009°
28/07/23 12:13 PM GMT +05:30

n m GPS Map Camera |
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SIEaT 1" " — QGPS Map Camera g

" ». 24 Budhlada, Punjab, India
v2,% 5l WGFX+J6X, Budhlada, Punjab 151502, India
v Lat 29.924181°

Long 75.5479°
01/08/23 12:50 PM GMT +05:30
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a GPS Map Camera

Sardulgarh, Punjab, India

MBRQ+HXX, Chaura Bazar Rd, Sardulgarh, Punjab
151507, India

Lat 29.691473°

Long 75.240002°
29/07/23 04:41 PM GMT +05:30
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PRE EVENT ACTIVITY

We have Run Fabricated Tata ace Van in Villages to invite FARMERS for next day’s main
EVENT.
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MAIN EVENT ACTIVITY

We have run 2 vans. 15t Van is the transportation van in which he bring FARMERS to main

Event place and 2" Van who carry the all luggage & Engagement games material like Chair
& Matt.

For Customer engagement, we played 2 games i.e. Online and Offline games.
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Engagement Games
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MAHARASHTRA Campaigh Summary

STATE MH VAN 1 MH VAN 2
(pre van) WEILR'EL),

No. of Vans 4 2

No. of Days 20 20

No. of Villages 80 40
covered

No. of Leads 2000 1500
Generated

Total KM 4200 3500

hd
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MAHARASHTRA

VISIBILITY

* Before the campaign , We did Branding to village level like Wall wrapping and Shop Branding.

** Number of Shop Branding — 76 Dealers shop

¢ Total number of wall wrap — 36
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SHOP BRANDING
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Otur Maharashtra, India
‘@ Bhagyalaxmi Behind S.T. Bus Stand, Otur, Maharashtra 412409, India

M (2t19.261813°

.I“

o Long 73.982062°
" 31/08/23 01:53 PM GMT +05:30

:'a

_ Baramati, Maharashtra, India
i) ] Indapur Road Near, Market Yard, Desai Estate, Baramati, Maharashtra 413102,
a0 2 e
o | Lat 814678

1l 3'..1'“: Long 74.583245°
’GOOQIQ' ;M 0509723 05:37 PM GMT +05:30
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Wall WRAPPING
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PRE EVENT ACTIVITY

We have Run Fabricated Tata ace Van in Villages to invite FARMERS for next day’s main
EVENT.

Better Science.
Better Harvest.




MAIN EVENT ACTIVITY

We have run 2 vans. 15t Van is the transportation van in which he bring FARMERS to main

Event place and 2" Van who carry the all luggage & Engagement games material like Chair
& Matt.

For Customer engagement, we played 2 games i.e. Online and Offline games.
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Main Event
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B GPS Map Camera

CQ7V+V8R, fagr, faamor Bk,, HgRTE 426427, YR
Lat 21.414771°
= Long 74.793139°

S 09/09/23 05:21 PM GMT +05:30
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Engagement Game
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|| Campaign Positive Impact
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Total Accurate Data Collected

Total Accurate Data Connected

Total number of Farmers , who currently using
SHRIRAM Products

Total number of Interested Farmers

3450

3100

1200

3700

4150

3640

1800

4350

3500

2670

2100

3600
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Campaign Positive Impact

Total Accurate Data Collected

4150

3500

3450

PB
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Campaign Positive Impact

Total Accurate Data Connected

3640
3100

2670
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Campaign Positive Impact

Total Number of Farmers , who currently
using SHRIRAM Products

2100

1800

MH
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Campaign Positive Impact

Total number of Farmers , who will use
SHRIRAM products now onwards

4350

3700 3600

MH
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Mr. Sarabjit Singh Puri
(CEO & Director )
sarab@fatehrural.com

+91 - 99417013681

Mr. Vivek Singh
( GM — Marketing & Operations )
vivek@fatehrural.com

+91 —-941/013682


mailto:vicek@fatehrural.com
mailto:sarab@fatehrural.com

